[bookmark: _di55yd3tl718]VIP Punta Cana Partner Program Landing Page
[bookmark: _7i49nd3vhlx3]Main Goal of the Page
Create a dedicated landing page for Punta Cana businesses and service providers interested in partnering with VIP Punta Cana / Can-Am Excursions.
The page should explain:
· Who we are
· Who our customers are
· Why businesses should partner with us
· What kinds of partners we are looking for
· How the partnership works
· Benefits of joining
· What we expect from partners
· How to apply
The page should be designed primarily to convert interested businesses into Partner Applications.

[bookmark: _9ncepwka9wh5]1. OVERALL DESIGN DIRECTION
[bookmark: _skic1nlipo4b]Look & Feel
Clean, fresh, premium, tropical and professional.
Avoid:
· Dark backgrounds
· Too much text in one section
· Heavy tourism graphics
· Cheap-looking "tour deal" design
· Too many colors
· Too many buttons
Use:
· White background
· Lots of spacing
· Large lifestyle photography
· Premium resort/Punta Cana imagery
· Small sections of very light beige, sand or light aqua
· Navy/charcoal text
· Aqua/turquoise CTA accents
· Small gold accents if they fit the VIP brand
[bookmark: _o0ndpcazz2x]Photography
Use images showing:
· Luxury Punta Cana experiences
· Couples and families enjoying excursions
· Restaurants
· Boats/yachts
· Spa/wellness
· Transportation
· Golf
· Beach clubs
· Private dining
· Activities
· Business owners/providers serving tourists
The images should communicate:
"We connect premium international travelers with great local businesses."

[bookmark: _dv330isqm7hc]2. TOP NAVIGATION
Keep navigation very simple.
Logo: VIP Punta Cana
Menu:
· Why Partner
· How It Works
· Who We Work With
· Partner Benefits
· FAQ
Right side CTA:
[bookmark: _k7wv32d9aid]Become a Partner
Button should scroll directly to the application form.
Sticky navigation on desktop and mobile.

[bookmark: _vtm0d15ce5pn]3. HERO SECTION
[bookmark: _jhejsybapwnz]Main Headline
[bookmark: _hvnyru78xfin]Get More Premium Business with VIP Punta Cana
[bookmark: _eqmtf821hpqx]Subheadline
Partner with us and reach travelers visiting Punta Cana from the USA, Canada and international markets who are looking for trusted experiences, services and local businesses.
[bookmark: _azhqke4lhs1c]Supporting Text
VIP Punta Cana connects travelers with carefully selected local partners for experiences, transportation, dining, wellness, entertainment, shopping, concierge services and more.
We help introduce qualified customers to trusted businesses while helping our guests enjoy more of Punta Cana beyond their resort.
[bookmark: _njsrnquoywri]Primary CTA
Become a Partner
[bookmark: _35qr4l2ridb1]Secondary CTA
See How It Works
[bookmark: _taiwgnyp57i]Hero Image
Large premium lifestyle image.
Suggested visual:
A couple or family enjoying a premium Punta Cana experience with ocean/resort scenery.
Alternative:
Split image showing:
· Excursion
· Restaurant
· Private transportation
· Luxury experience
[bookmark: _npet31vycpz2]Small Trust Line Under CTA
Local Partnerships. International Customers. More Opportunities.

[bookmark: _jek1igppk519]4. QUICK BENEFIT BAR
Directly underneath the hero.
Four simple icon boxes.
[bookmark: _ql2pq0nipnp3]Reach More Travelers
Connect with visitors from Canada, the USA and other international markets.
[bookmark: _cjd3liavigt9]Generate More Business
Receive qualified customer referrals and bookings.
[bookmark: _f1slbe57agil]Expand Your Exposure
Be featured throughout our website, marketing and partner network.
[bookmark: _w724ra5xtg0j]Grow Together
Build a long-term relationship with a tourism brand focused on Punta Cana.
Keep this section very visual and short.

[bookmark: _t6w2ka8y034a]5. WHO WE ARE
[bookmark: _mk40qk4vso0s]Heading
[bookmark: _s8eywpoyptbf]Who Is VIP Punta Cana?
Suggested copy:
VIP Punta Cana is a tourism and concierge platform created to help international travelers discover and book trusted experiences, services and businesses throughout Punta Cana.
Together with Can-Am Excursions, we are building a network of reliable local partners who can provide our clients with memorable experiences before, during and after their stay.
Our primary focus is travelers visiting from:
· Canada
· United States
· International markets
We promote Punta Cana through online marketing, social media, travel content, partnerships, affiliates and direct customer relationships.
[bookmark: _ak98ucxzgos]Image
Travelers arriving in Punta Cana or interacting with a concierge/local representative.

[bookmark: _kz5ploy9pct4]6. THE OPPORTUNITY
Use a slightly contrasting background.
[bookmark: _74ccnstcc7h3]Heading
[bookmark: _hdcj14hii78e]Your Business + Our Travelers
Large statement:
[bookmark: _qlaguqsj5eju]You provide the experience.
[bookmark: _nq05poopqfz]We help bring the customers.
Supporting text:
Millions of travelers visit Punta Cana looking for things to do, places to eat, trusted transportation, unique experiences and reliable local services.
Many visitors don't know where to start.
VIP Punta Cana helps bridge that gap.
We introduce travelers to trusted local businesses and help simplify discovery, communication, reservations and bookings.
[bookmark: _xl5up7mydtpe]Graphic Idea
Simple flow diagram:
International Traveler
↓
VIP Punta Cana
↓
Trusted Local Partner
↓
Great Experience
↓
Repeat Business + Reviews + Referrals

[bookmark: _mekv78q0tsmu]7. WHO WE WANT TO PARTNER WITH
[bookmark: _bqm6lyfkh2fh]Heading
[bookmark: _1lz6n9f8tkc5]We Are Building Punta Cana's Trusted Partner Network
Use attractive category cards with images/icons.
Potential partner categories:
[bookmark: _xck24oe10f3]Tours & Excursions
Boats, catamarans, fishing, ATVs, buggy tours, horseback riding, adventure activities and more.
[bookmark: _4qdg2p6vfm01]Transportation
Airport transfers, private drivers, luxury transportation, limousines and group transportation.
[bookmark: _nd1g8454fvxx]Restaurants & Nightlife
Restaurants, beach clubs, bars, lounges, nightlife and entertainment venues.
[bookmark: _7125gjyp8o5j]Wellness & Beauty
Spas, massage, salons, wellness centers and beauty services.
[bookmark: _rznjrkuas60b]Medical & Dental
Dental clinics, cosmetic services, medical providers and specialized treatments.
[bookmark: _n8e1vxhw51f0]Golf & Sports
Golf courses, fishing, sporting activities and recreational experiences.
[bookmark: _5mzykhrnuns]Shopping & Retail
Jewelry, souvenirs, fashion, specialty stores and unique local products.
[bookmark: _13x3qgd7pw4b]Private & VIP Experiences
Yacht charters, private chefs, luxury villas, photographers, private events and custom experiences.
[bookmark: _e3l4h4jlcjo5]Family Activities
Kids' attractions, family experiences and entertainment.
[bookmark: _yql4z8gf3gr]Professional Services
Photography, event planning, personal assistants, translators and other visitor services.
[bookmark: _kpntaxtm42at]Additional Partners
Add:
Don't see your category?
If your business provides a service that could benefit visitors to Punta Cana, we'd still like to hear from you.
CTA:
[bookmark: _92236xg63pra]Apply to Become a Partner

[bookmark: _e9zmiwqcgdd]8. WHY PARTNER WITH VIP PUNTA CANA?
[bookmark: _ojx90es5zhbd]Heading
[bookmark: _qa500wqj5yi2]More Than Another Listing
This is an important section.
Use 6 benefit cards.
[bookmark: _9u5erptwdec3]1. Reach International Travelers
Gain exposure to travelers from Canada, the USA and international markets before and during their Punta Cana vacation.
[bookmark: _lwtgyipkkjiq]2. Qualified Customers
We help connect customers actively searching for experiences, services and businesses.
[bookmark: _wyyk3rvanrq2]3. Marketing Exposure
Selected partners may be promoted through:
· VIPPuntaCana.com
· CanAmExcursions.com
· Social media
· Email marketing
· Travel content
· Affiliate partners
· Hotel/villa relationships
· Concierge recommendations
· Paid advertising campaigns
[bookmark: _39u9dseji79v]4. Direct Bookings & Referrals
Depending on the partnership, customers may:
· Book directly
· Request a quote
· Contact your business
· Reserve through our concierge
· Purchase through our platform
[bookmark: _dyw7wwc6vqmj]5. No Need to Become a Marketing Expert
You focus on delivering a great experience.
We focus on helping travelers discover you.
[bookmark: _plr6zxailzda]6. Long-Term Partnership
Our objective is not a one-time referral.
We want to identify excellent local businesses that we can confidently recommend repeatedly.

[bookmark: _nu0t1xwy4ilv]9. HOW THE PARTNERSHIP WORKS
[bookmark: _9m4vbqndiq2l]Heading
[bookmark: _ycoj39djxqs2]Simple. Transparent. Built to Grow.
Use a numbered timeline.
[bookmark: _w33dptz00swa]Step 1 — Apply
Tell us about your company, services and what makes your business different.
[bookmark: _jqq5zsi4hxp9]Step 2 — We Review Your Business
Our team reviews your offering, pricing, reputation, capacity and customer experience.
[bookmark: _vgbaqcudaz61]Step 3 — Define the Partnership
Depending on your business, we may structure the relationship through:
· Referral fees
· Commission
· Net partner pricing
· Exclusive packages
· Preferred rates
· Direct bookings
· Promotional partnerships
[bookmark: _6lllrq6xdztk]Step 4 — Get Listed & Promoted
Approved partners may be added to our network and presented to customers through our marketing channels.
[bookmark: _y4dtkg41ub6q]Step 5 — Receive Business
Customers are referred, booked or connected with your business.
[bookmark: _4l3jhdihmzey]Step 6 — Grow the Relationship
Partners providing excellent service can receive increased exposure, additional campaigns and preferred partner opportunities.

[bookmark: _uhwqjst4utll]10. WHAT MAKES A GREAT PARTNER?
[bookmark: _bm05z1m6dhr9]Heading
[bookmark: _w2x22wrmyhyk]We're Looking for Partners Who Care About the Customer Experience
Use checkmarks.
Ideal partners have:
✓ Excellent customer service
✓ Reliable communication
✓ Professional operations
✓ Competitive partner pricing
✓ Fast response times
✓ Quality products or services
✓ Consistent availability
✓ Clean and professional presentation
✓ Strong reputation
✓ Ability to work with international visitors
✓ English-speaking support is an advantage
✓ Spanish-speaking support expected for local operations
Then add:
[bookmark: _6ilhb547b170]Most importantly:
We want partners we can confidently recommend to our clients.

[bookmark: _y9z1fudvy3mr]11. WHAT WE BRING TO THE PARTNERSHIP
This section is important because it shows this isn't simply asking them for commissions.
[bookmark: _fng0b5crlau3]Heading
[bookmark: _rocahobrzv30]We Invest in Bringing Customers to Punta Cana Businesses
Use visual icons.
[bookmark: _g0wqp2s2c1fg]Digital Marketing
Advertising campaigns targeting travelers before and during their Punta Cana vacation.
[bookmark: _7oshugyjyy1w]International Audience
Focus on Canadian, American and international travelers.
[bookmark: _k2zokbfslbn3]Content & Social Media
Partner features, experience content, videos, recommendations and promotions.
[bookmark: _xcdpwmvqm07c]Concierge Support
Our team can help customers select, coordinate and book services.
[bookmark: _nyf5yv37tbts]Affiliate Network
Travel professionals, influencers, affiliates and other referral partners can help extend your reach.
[bookmark: _ccaz02o93fqu]Customer Follow-Up
Customer feedback, reviews and post-trip communication help improve future conversions.
[bookmark: _6e4rt5i7t1ff]Cross-Promotion
Partners can be featured alongside complementary services.
Example:
Airport transfer → excursion → restaurant → spa → nightlife → shopping.

[bookmark: _6l68nyqgzo54]12. PARTNER SPOTLIGHT / VISUAL SECTION
Large lifestyle image.
Overlay text:
[bookmark: _2v8qgkn54bd]Great Experiences Start with Great Local Partners.
Subtext:
We're building relationships with the businesses that make Punta Cana unforgettable.
CTA:
[bookmark: _c0tjoozdzyw8]Join Our Partner Network

[bookmark: _g2jya6a8bdu6]13. OPTIONAL "PARTNER TYPES" EXAMPLE
Developer can create three horizontal cards.
[bookmark: _6w5oj74w2odw]Booking Partners
Customers book directly through VIP Punta Cana.
[bookmark: _kda0zxmj6ioy]Referral Partners
We introduce qualified customers to your business.
[bookmark: _kf3ifk9nt0vi]Preferred Partners
Partners offering special pricing, packages or benefits to VIP Punta Cana customers.
Small note:
Partnership structures vary depending on the business and service.

[bookmark: _poqruq9jre5k]14. PARTNER APPLICATION FORM
This should be one of the most important sections on the page.
Background can be light sand/light gray with white form card.
[bookmark: _4mpslow591i7]Heading
[bookmark: _rugizzdaw0jf]Interested in Partnering With Us?
Subheading:
Tell us about your business. Our partnership team will review your information and contact you to discuss potential opportunities.

[bookmark: _f6gogb5n41ow]FORM FIELDS
[bookmark: _k1rsdf88vyns]Contact Information
Contact Name*
Text
Position / Title
Text
Business Name*
Text
Email Address*
Email
WhatsApp / Phone Number*
Phone
Add WhatsApp icon.

[bookmark: _wsm7vf9gmg7z]Business Information
Business Website
URL
Instagram
URL / username
Facebook
URL
Google Business Profile / Google Maps Link
URL
Where Are You Located?*
Options:
· Punta Cana
· Bávaro
· Cap Cana
· Uvero Alto
· La Romana
· Santo Domingo
· Puerto Plata
· Santiago
· Other

[bookmark: _a3yqp2x9s9aw]Business Category*
Dropdown/multiple selection:
· Tours & Excursions
· Transportation
· Restaurant
· Bar / Nightlife
· Beach Club
· Spa / Wellness
· Medical
· Dental
· Beauty
· Golf
· Shopping / Retail
· Yacht / Boat
· Villa / Accommodation
· Photography
· Events
· Private Chef
· Concierge Services
· Family Activities
· Professional Services
· Other

[bookmark: _ma4djzxaxced]Tell Us About Your Business*
Large text box.
Prompt underneath:
"Briefly describe your business, services and what makes you different."

[bookmark: _epafslqqv1iz]What Would You Like to Partner With Us For?
Checkboxes:
□ Customer referrals
□ Direct bookings
□ Featured listing
□ Excursion sales
□ VIP/private services
□ Promotions
□ Packages
□ Affiliate opportunities
□ Other

[bookmark: _vu4g33ttd49f]Do You Currently Work With Hotels, Tour Operators or Travel Agencies?
· Yes
· No
If yes:
Please tell us who you currently work with.

[bookmark: _ai4skznb1zkd]Do You Offer Partner / Wholesale / Commission Pricing?
· Yes
· No
· We are open to discussing it

[bookmark: _4ifuqijw9ovu]Typical Retail Pricing
Text field.
Example:
"Please provide an approximate price range for your services."

[bookmark: _nrla1pk2yhpf]Partner Pricing / Commission
Text field.
Prompt:
"If you already have wholesale, net or commission pricing available, please provide details."

[bookmark: _hgolb9a3a11a]Languages Your Team Supports
Checkbox:
□ Spanish
□ English
□ French
□ German
□ Italian
□ Other

[bookmark: _wgfyq8iax7xp]Upload Information
Allow uploads for:
· Brochure
· Price list
· Partner rate sheet
· Menu
· Company presentation
· Photos
Accept PDF/JPG/PNG/DOC/XLS.

[bookmark: _p1s09f2kc4ra]Additional Comments
Large text box.

[bookmark: _13aw3p4jbd0n]15. APPLICATION FORM CTA
Button:
[bookmark: _7n2ftche65p0]SUBMIT PARTNER APPLICATION
Below button:
Our partnership team will review your application and contact selected businesses to discuss next steps.
Then:
WhatsApp icon
Have questions before applying? Contact our Partner Team on WhatsApp.

[bookmark: _dckvg97sgzlo]16. FAQ SECTION
Use accordion style.
[bookmark: _z1vncmr6cjcd]Is there a cost to become a partner?
There is no standard membership fee required simply to submit a partner application. Partnership structures may differ depending on the service, booking arrangement and marketing involved.
[bookmark: _tqg9g46odhtz]Do you require commission?
Some partnerships may use commissions, while others may use net wholesale pricing, referral fees, special packages or other arrangements.
[bookmark: _fmmzce3c5yuy]Do I need to offer special pricing?
Competitive partner pricing helps us market your business effectively, but the arrangement will depend on the service.
[bookmark: _48otz5q3k8d2]Do you guarantee bookings?
No. We cannot guarantee booking volume. Our goal is to actively market trusted partners and connect customers with services that match what they are looking for.
[bookmark: _a6y8v73bgl1r]Can small businesses apply?
Yes. We are interested in both established businesses and excellent smaller operators that deliver outstanding experiences.
[bookmark: _4ln6db9lksec]Do you work outside Punta Cana?
Our primary focus is Punta Cana and surrounding tourism areas, but we are interested in partners throughout the Dominican Republic when their services are relevant to our customers.
[bookmark: _8hya97yq5sh0]How are partners selected?
We review the business, customer experience, reliability, pricing, reputation, communication and overall fit with VIP Punta Cana.

[bookmark: _7jcpzjnznuhp]17. FINAL CTA
Use beautiful Punta Cana background image.
[bookmark: _x5c6s6lhayg2]Headline
[bookmark: _8elnos1cf842]Let's Grow Punta Cana Tourism Together.
Supporting text:
If your company delivers a great experience for visitors, we'd like to learn more about your business.
[bookmark: _j8bdzzgb1w9n]Button
Become a VIP Punta Cana Partner
Secondary:
Contact Our Partnership Team

[bookmark: _idl1uqnwtxb1]18. FOOTER
VIP Punta Cana logo
Short description:
Connecting international travelers with trusted experiences, services and businesses throughout Punta Cana.
Links:
· About Us
· Experiences
· VIP Services
· Partner With Us
· Contact
· Privacy Policy
· Terms
Social icons:
Instagram
Facebook
TikTok
YouTube
Contact:
Partner Inquiries
vendors@canamexcursions.com
WhatsApp / Tel:
226-757-4483

[bookmark: _8ca5n3yjqznk]DEVELOPMENT / UX NOTES
[bookmark: _kzoi3edomhjy]Desktop
Use large sections with alternating:
Image | Text
then
Text | Image
Avoid long full-width text sections.
[bookmark: _8g63x06wpjyc]Mobile
The majority of prospective partners may visit from a Facebook or Instagram ad, so the page must be extremely mobile friendly.
On mobile:
· Shorten paragraphs
· Large buttons
· Large form fields
· WhatsApp button visible
· Sticky "Become a Partner" CTA
· Avoid huge images that slow page speed
[bookmark: _j87a9dv68at7]Form Tracking
Developer should track:
· Landing page visits
· Become Partner button clicks
· Form starts
· Form submissions
· WhatsApp clicks
· Email clicks
· Application source
Include hidden form fields for:
UTM Source
UTM Medium
UTM Campaign
UTM Content
This lets us know whether an application came from:
Facebook
Instagram
Google
LinkedIn
Email
Referral
Direct traffic
Partner outreach

[bookmark: _twp1vraebpwa]RECOMMENDED PAGE FLOW
The finished page should follow this exact order:
Hero
↓
4 Quick Benefits
↓
Who We Are
↓
The Opportunity
↓
Who We Partner With
↓
Why Partner With Us
↓
How It Works
↓
What Makes a Great Partner
↓
What We Bring
↓
Partner Types
↓
Application Form
↓
FAQ
↓
Final CTA
↓
Footer

[bookmark: _6xxu5ixmses2]CORE MESSAGE THROUGHOUT THE PAGE
The page should repeatedly communicate one simple idea:
[bookmark: _m8p31nxbqn9g]"Get more premium business by partnering with VIP Punta Cana."
Supporting message:
[bookmark: _ku2yxg3k3yfd]"We specialize in reaching travelers visiting Punta Cana from Canada, the USA and international markets and connecting them with trusted local businesses."
The design should make VIP Punta Cana appear like a professional customer-acquisition and tourism partner, not simply another online directory.

